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Aa Diwali, Dil Kholi Ne Bhari Do “Khushiyon Nu Kabaat”

Dear Parents,
“LESS IS MORE” - Donate what you don’t need and bring a smile to a face!

NISV has tied up with Shri Ananta Charitable Trust, a Vadodara based non-profit organisation to promote a
social cause -that of aiding the less priviledged with items collected through this drive.

The Khushiyon Nu Kabaat (KnK), under the aegis of Shri ACT, is one such social initiative where you can make a
difference. A small gesture by you will prove to be a win-win situation forall.

About the Initiative:

Khushiyon Nu Kabaat is a platform through which you can donate your pre-used items and be assured that it will
find its way to a worthy new userin a dignified manner.

Over the next month, Khushiyon Nu Kabaat (KnK) will be encouraging citizens of Vadodara to take up the moral
responsibility to ensure that clothes, toys, school supplies, domestics and household items that they are not
using are gifted to someone else who can find a better utility for them.

All the packaged items are then displayed properly at the pop-up shop 'Khushiyon Nu Kabaat' and sold for Rs.
10/item. The pop-up shop provides buyer an experience of shopping ata mall.

The donations will be collected from 11th - 20th Oct. ‘18 . The pop-up shop will be set-up right before Diwali on
28" Oct. 2018. The dates are in line with our Diwali customs, when we clean out our closets and attics and
donate old items.

Rule of Thumb for Donating: We suggest a simple 12-month rule — If you haven't used an item for over 12
monthsthenit'stimetolet go of the item.

Previous Khushiyon Nu Kabaat -
The first edition of KnK was organized on May 14", 2017 in Mujhmahuda, where over 1,200 visitors
bought over 4300 items.
The second edition of KnK was organized on Oct 8", 2017 in Akota, where over 3,800 visitors bought
over 14,000 items. Schools and students played an integral role in making it a success.

Regards,

Theophane D’Souza
Principal



